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“JESSE JAMES” 
SHOOTING FAST 


Special Opens at Rialto 
Play Strong for 
Thomson Prize 


We can thank Fred Thomson 
‘or what undoubtedly will prove 
yne of the biggest box office draw- 
ing cards of the current season, 
tor ‘Jesse James’? is undeniably 
‘there’ as an audience picture. 
[t is a “feather in his ecap,’”’ both 
figuratively and. literally, as you 
will understand when you see it. 
[ts entertainment value coupled 
with the tremendous publicity that 
yas been accorded of late to 
‘America’s Robin Hood” clearly 
stamps ‘‘Jesse James’ as S.R.O. 
ammunition for theatres both 
arge and small and especially in 
the key cities. 

Set in Major Stands 
“Jesse James” goes into the 
Rialto Theatre, New York, for 
what is expected to be a good 
ong run on October 15th, and 


will open shortly for a run at the 


Roosevelt Theatre, Chicago. This 
zives you some idea of how Pub- 
ix considers this picture from a 
0x Office standpoint, for in these 
‘wo houses especially, they place 
ynly such attractions as in their 
xxpert judgment merit extensive 
.dvertising for indefinite. engage- 
nents. 
Mr. Kent Enthusiastic 

Mr. Kent says: “I was agree- 
.bly surprised at the splendid 
manner in which the picture has 
een made—its fine characteriza- 
ions—and the bigness of the pro- 
luetion. My personal opinion is, 
hat ‘Jesse James’ will clean up 
ll over the country. The same 
lass of people who have been en- 
husing over ‘Underworld’ will, in 
ny opinion, flock to see ‘Jesse 
ames,’ as it is something entire- 
y different. 

“When I first looked at ‘Under- 
vorld’ and called it a run picture, 
veryone more or less grinned, 
ut you know what the picture is 
loing everyplace, and I have the 
ame hunch about ‘Jesse James.’ 
‘his production is no more a 
western’ picture than ‘The Cov- 
red Wagon’ or ‘The Vanishing 
.merican.’ It is a picture, which, 
ecause of its locale and the time 
n which the story took place, 
ecessarily had to be shot out- 
oors. It has some of the great- 
st scenes in it that have ever 
een put into any motion picture. 

“TIT want to caution everybody 
ot to set first runs without secur- 
ig the proper playing time in the 
roper theatres. We have done 
ur part in getting ‘Jesse James’ 
ooked into the best houses and 
rill leave it to you to see that it 
lays the best theatres every- 
rhere. Our New York and Chi- 
4z0 stands will help a great deal 
oward this end, I am sure.”’ 

Remember, the best Publix 
ampaign on ‘“‘Jesse James’’ will 
rin Fred Thomson's personal 
rize, a valuable wrist-watch. 


URE-ON TIE-UP MAY HELP 
WIN BANCROFT PRIZE 


The very handsome window dis- 
lay available to opticians han- 
ling ‘“Shur-On Eye _ Glasses’ 
hich is a tie-up with ‘‘The Rough 
iders’’ is being utilized to excel- 
nt advantage. To date, accord- 
ig to the optical company, over 
800 of these displays have been 
10wn in all parts of the country, 
le majority of them coincidental- 
- with the engagements of ‘‘The 
ough Riders.” This of course 
kes into account that in any city 
lere are a number of dealers 
sing the display simultaneously. 
uite a number of requests have 
2en received direct from man- 


| HARVEST PEACH | 


The beauteous Esther Ralston, Paramount star, is ready to tell 
the world that she is interested in the harvest as this photo 
shows. In fact, Esther is offering an autographed, mahogany 
twelve day desk clock as one of the many exploitation prizes. 


ALL- FLORIDA BEAUTIES 
JOIN BIG PUBLIX SHOW 


‘Twelve of Florida’s most beautiful girls, selected by 
the leading newspapers of that state and representing the 
leading cities, arrived in New York this week. The 


twelve pulchritudinous maidens are: 


Gretchen Allen, 


Tampa; Myrtle Henderson, Miami; Adele Fitzgerald, 


Jacksonville; 


Billy Crews, Datona; Virginia Shields 


and Mary Dunn, West Palm Beach; Bert Watson, 


Kitty Mee and Dorothy Graham, St. 
Jacksonville; 


Frances Poracco, 


HE'S OFF WINGING 


Atlanta got away fast 
on the first week of the 
Harvest Drive according 
to the following telegram 
from Ernest Morrison: 

“Kiddie revue produced 
as adjunet to regular pro- 
gram boosted business 
first week Harvest Month. 
Proved sensation all per- 
formances. Capacity busi- 
ness matinee and above 
average nights.”’ 


agers and from optometrists who 
have said they have been inter- 
ested by their local exhibitors. 
Certainly this splendid tie-up 
should be taken advantage of 
everywhere. The Shur-On Stand- 


Petersburg; 
Eula, Barnhill, St. 
Augustine; Alice Green, 
Coral Gables. 

They have been engaged 
by the ‘Publix Theatres 
Corporation to appear in a 
stage production cailed 
“Florida” which will open 
at the Paramount Theatre 
the latter part of this month 
and then tour the De Luxe 
Publix Theatres. 


ard Optical Co. Advertising De- 
partment is at Geneva, N. Y. 

Don’t forget, the best Publix 
exploitation on ‘‘Rough Riders’ 
or any other Paramount Picture 
featuring George Bancroft, will 
win the star’s personal prize of a 
silver cigarette service. 


PUBLIX DRIVE WINS SUPPORT 


AWARDS FROM PREMIER 
STARS OF SCREEN FOR 
BRILLIANT CAMPAIGN 


With its advertising, ee and pubheity guns varking 
a box-office harrage the Publix Harvest Month Drive made a 
steady advance this past week and at the same time became the 
¢ynosure of practically every motion picture distributing com- 


pany in the eountry. 


The power of the great Publix Push was 


further established this week when three of the biggest produe- 
ing and distributing companies came forward with offers of spe- 


cial prizes for premier 
through November 


These companies are First National, 
Metro-Goldwyn-Mayer 


and United Artists. 


eampaiens during Harvest month 


and 


Metro-Goldwyn-Mayer 
will award to the 


theatre getting the best campaign on one of its pictures during 
October and November a big, beautiful silver cup appropriately 


MAYOR ENDORSES 
HARVEST MONTH 


At the conclusion of the first 
week of the Harvest Drive the 
men in the field continued to 
wax enthusiastic as indicated 
in numerous letters just re- 


ceived by Dave Chatkin. James 
Cartledge, at the Alhambra 
Theatre, Charlotte, N. C., 
wrote: 


“I was ail pepped up over 
the B & B Drive but have been 
even more inspired by Harvest 
Month. We started off at a 
fast gait and I feel sure the 
Alhambra and staff will be 
right in the front ranks at the 
close of the month.’’ 

W. F. Brock, Manager of the 
Rialto Theatre, Chattanooga, 
Tenn., said in part: 

‘* At the drop of the flag each 
employee was ready to send our 
house over the top to one of the 
prizes. Never before have I 
seen so much enthusiasm in 
such a small organization as 
that found here. It is our aim 
to be listed among the first 
prize winners and there is no 
doubt in my mind, if hard work 
and determination register, 
that we will be listed among 
the winners. Every thought is 
being stressed towards this 
month as the biggest in the his- 
tory of our connection with 
Publix Theatres Corporation.’’ 

L. E. Schneider, heading the 
Central Division, in a letter re- 
eeived from Everett R. Cum- 
mings of Davenport, lowa, is 
told how they have even tied 
up the municipal government 
on Harvest Month. Mr. Cum- 
mings writes: 

““We have had meetings and 
concerted effort has brought a 
Proclamation from the Mayor 
— atmospheric lobby displays 
in each theatre—special trail- 
ers-stories galore — a street 
parade with a rube band on a 
hayrack and over fifty banner- 
ed autos bearing the titles of 
our new product. 


ithe star 


_jinseribed. 
Fourteen of the brightest 
stars that seimtillate im the 


First National Firmament have 
become so keenly interested in 


the Publix Harvest Drive that 
they have come forward with 
offers of individual prizes. 
These special prizes will be 


awarded for the best campaigns 
put over on any picture which 
making the offer ap- 
pears in at a Publix Theatre 
during October and Noveniber. 


All Theatres Eligible 

The manner of theiraward will 
be similar to that outlined for 
the special exploitation prizes 
offered by Paramount stars, In 
other words, these special prizes 
will not be limited to partiei- 
pants in the Harvest Drive. All 
Publix Theatres are eligible to 
compete for them. The same 
holds true for a special ex 
ploitation prize to be offered 
jointly by Ronald Coleman and 
Vilma Banky, now achieving 
such suceess in ‘‘The Magi¢ 
Flame.’’ Another special extra 
exploitation prize is offered by 
Louis Wolheim, the brilliant 
character actor who created the 
original role of ‘‘Captain 
Flagg’’ in the stage production 
of ‘‘What Price Glory’’ and 
who is now e¢reating a hard- 
boiled army. type, ‘‘Sergeant 
Peter O’Gaffney,”’ in the 
United Artists Feature, ‘‘Two 
Arabian Knights.’’ 


28 Extra Prizes 

The addition of these extra 
awards makes a total of twen- 
ty- eight extra exploitation 
prizes, in addition to the juicy 
melon of $2,500 in cash offered 
by Publix and the special prizes 
amounting to $500.00 in cash 
offered by Jesse Lasky. The 
great number of premiums of- 
fered gives every manager an 
excellent chanee to get in the 
money. In order to get recog- 
nition for the special exploita- 
tion prizes it is necessary to 
send the campaigns you wish 
to submit to Lem Stewart at 
the home office. 


SREATER THAN GREATER MOVIE SEASON 
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Bringing in the 
Sheaves of Records 


“Leave no stone unturned to make 


| Voorn Know What Harvest M 


PUBLIX HARVESTE 


Publix Theatres Corporation, 


Harvest 


Month the biggest success in the history of Publix.” 
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_Contenis Stricily Confidential 


onth Will Do For You! What Are You Doing For 


READ AND REAP 

FROM THE REPORTS of Home 
Office representatives who have 
watched preparations for Harvest 
Month, or have had a chance to 
see the results during the first 
few days, it looks like every agri- 
cultural implement ever known,— 
except one-—is being put to good 
use. 


MILTON FELD, who has gotten 
eighteen months older travelling 
around western and southern Pub- 
lix territory, helping to inaugurate 
the stage-band policy in many 
houses, is proving a good reporter, 
too. Milt, by the way, has trav- 
elled so much that he can ac- 
tually sleep in the little Pullman 
jhammocks. ‘It looks to me,” | 
jsaid Feld, ‘as if Harvest Month 
j is going to get more money than 


’ | the world Series and the Dempsey- 


R | ‘Tunney fight combined. 


Happy harvesters who 
Adveuk keenly 


Rew golden grosses and with 
Varied types of good 
Exploitation can’t help but 

> ell their theatres 

T hroughout the year. 


MYRIAD OF PRIZES 


Seldom in the history of theatre drives has there been such 
quantity and quality of-prizes as those which will be distributed 


in eonjunetion with Publix Harvest Month. 


The great number 


of prizes insures a-greater opportunity to cut in for a share of 
the spoils. That the drive is proving of interest to all the larger 
motion picture companies is shown by First National, Metro- 
Goldwyn-Mayer and United Artists who, following the lead of 


Paramount, are offering special prizes. These special prizes are: 


for the best campaigns put over, not orily during Harvest Month, 


but through November. 


The individual prizes offered by the 


many leading stars of these companies and the Paramount stars 


are well worth fighting for. 


And the beauty of it is that such 


‘a great number of special prizes is being offered. Incidentally 
the pictures which are to be the medium to the winning of these 
specia] prizes are all of box-office quality. The First National 
pictures for which prizes are being offered by the star or fea- 
tured player inelude Colleen Moore in ‘Naughty But Niee,’’ 


Constance Talmadge in ‘‘ 


Breakfast at Sunrise,’’ Harry Lang- 


don in “‘Three’s a Crowd”’ and ‘‘Long Pants,’’ Barthelmess in 
‘The Drop Kick,’’ Billie Dove in ‘‘The Stolen Bride’’ and ‘‘The 
Tender Hour,’’ Milton Sills in ‘‘The Sea Tiger’’ and ‘‘Hard Boil- 
ed Haggcrty,’’ Ken Maynard in “‘The Red Raiders” and ‘‘Gun 
Gospel,"” Johnny Hines in ‘*All Aboard’? and ‘‘Home Made,” 
Mary Astor in ‘‘The Crystal Cup,’’ Lloyd Hughes in ‘‘No Place 
To Go,”’ Jack Mulhall in ‘Smile Brother Smile,’’ Charlie Murray 
in “‘The Gorilla’ and Ben Lyon in ‘‘For The Love of Mike.’’ 
Other pictures the stars of whieh are offering prizes are ‘‘The 


Magic Flame” 


e” with Vilma Banky and Ronald ‘Coleman and 
‘“Two Arabian Knights’’ with Louis Wolheim. 


The special 


Metro-Cioldwn-Mayer Trophy is for the best work on any of 
their many pictures. Remember the special prizes are offered 
not only for these pictures but for any in which the donor may 
be featured during October and November. 


‘tion of all the nice things Milt | 


Certain- 
ly Publix employees are more ex- 
‘cited about the Harvest Month.” | 
Lack of space prevents publica- | 


has to say about a lot of man-| 
agers, assistant managers, stage 
Managers, projectionists and other 
members of theatre staffs he has 
j}eontacted. But Milt made sure 
| that the Home Office knew all 
about the efforts he has contacted. 
But Milt made sure that the Home 
Office knew all about the efforts 
of all the go-getters he met, be- 
cause he turned in glowing ac- 
} counts of the exploits of each, to 
Mr. Katz. And he didn’t have a 
single pessimistic report. 


“LET ’ER RAIN, we'll be right! 
there at the finish:.’’ So stated 
Clayton Tunstill of Oklahoma this 
week. Tunstill is. made of the 
same stuff as that brother Okla- 
homan, Wilcey Moore, Yankees’ 
world’s series star. Despite the 
fact that all of the ChicKasha thea-| 
tres were forced to close for three | 
days due to the fact that they | 
were almost submerged by floods | 
he claims he is still in the run- | 
ning and when the going dries| 
out he’ll start to plow through the | 
field. 


HERB CHATKIN, young bro-| 
ther of Dave Chatkin, who on 
completing the Publix Managers 
School Training was assigned as| 
assistant manager under Harry! 
Watts at the Capitol, Des Moines, | 
makes the first complaint about! 
Harvest Month. “‘We’re working) 
like Hell to win,” ‘he said “and | 
doubtlessly will, but my brother| 
Dave rules me on account of my | 
being in the family!” From glow- 
ing reports of Herb’s work, cane 
to the Home Office by Mr. Watts| 
and Mr. Blank, it looks like Herb. 
will get recognition in spite of his| 
brother. 


“JIMMY” ELLARD, master a 
Ceremonies at the Capitol, Der | 
Moines, i8 leaning over the foot- | 
lights at every performance, and 
telling the audience that Enter- | 
tainment Harvest Month inaugu- | 
rates the new season of super en- 
tertainment,—-and that he’s out | 
for one of* the prizes for best 
house-records. ‘Jimmy’ is tre-| 
mendously popular, and De a| 
Moines folks will do almost any- 
thing he asks them. So he’s ask- 
ing them to get all their Criendas 
to attend the Capitol every week 
in October, as a persona] favor to 
him, as that desk-lamp prize of- 
fered by Clara Bow is attractive 
and he wants IT. 


Baranvant Bu ilding, New York, Week of Oct. 10th, 1927. 


HAPPY HARVESTERS 
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2ND OLASSIFICATION 


First Prize 
Second Prize 
Third Prize 


First Prize 
Second Prize 
Third Prize 


Fifth Prize 
Sixth Prize 


DISTRIOT MANAGER'S PRIZE 


$250.00 to district manager whose district m 
showing based on the percentage of his houses 
the expectancy by the largest amount. 


BOOKER’S PRIZE 


$100.00 to the district booker whose district makes | 
showing. i 


LASKY AWARDS 
First Prize . $ 
Second Prize 
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SPECIAL EXPLOITATION PRIZES 


PARAMOUNT STARS ‘a 
DURING OCTOBER AND NOVEMBER — 


Autographed Bronze TE 
Autographed Leather | 

Silver Cigare 

Autographed Mahogany 12-day. 
Fred Thompson wi 
Wallace Beery 


BORG DOniees io ica caw oe ke . Autographed ¢ 
- 
FIRST NATIONAL STARS ‘9 


Ken Maynard 
Mary Astor 
Billie Dove a 


eS Sterling Silver @ 


: 
a | 


Lloyd Hughes. . j 
Johnny Hines. ... 
Ben Lyon. 


+. os. | 


Leather Wallet a 
wo hs bie Mi 


Charlie Murray 


Silver Belt B 
Harry Langdon es 


-...Gold Pocket Kini 
UNITED ARTISTS STARS 
Louis Wolheim..... es : 
(Two Arabian Knights), 
Vilma Banky 
Ronald Coleman 


METRO-GOLDWYN-M AYER 


Theatre managers competing for 
Lasky cash prizes for best advert | 
Ploitation campaigns on a Paramount piet 
competing for the special prizes offere 
First National Metro-Goldwyn-Mayer and. 
should send their campaigns (‘Three exh 
Prints of all photos) directly to Lem Stet 


Manager, Publix Theatres Corporation, 


ing, New York City. 


